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Creativity VS Innovation

+ Great VALUE
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1. Serendipity

2. Imitation

3. R&D
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Innovator Imitator

1968 Z|= 0|2 274 (Z2|ZL|0F A|2IMIE] ) 1983 Apple Lidsa SA| A| 2022 =8

[(HENNNEREE]

Douglas C. Engelbart, (1925. 1. 30 ~ 2013. 7. 2) OHZ, AE|EHEA 012 £35] 0§21($40,000)
https://vimeo.com/1408300



)
N Ew I D EA KOREA AGENCY FOR INFRASTRUCTURE
TECHNOLOGY ADVANCEMENT

Great artist

Steve Jobs
1955-2011

“Lt EFICl= Al stHE 212{H &o| gichk
-Steve Jobs (1955.2.24~2011.10.5)




I=as

<
KAOIA ™ aperzaze

N Ew I D E A KOREA AGENCY FOR INFRASTRUCTURE
TECHNOLOGY ADVANCEMENT




N Ew I D EA KOREA AGENCY FOR INFRASTRUCTURE
TECHNOLOGY ADVANCEMENT




]I[ NEW IDEA

Creativity VS Innovation

+ Great VALUE




KAl

U
- O
N Ew I D E A KOREA AGENCY FOR INFRASTRUCTURE
TECHNOLOGY ADVANCEMENT




— B
IPH|SSi4 SHEHE O 3=as
) dorj2nze
IMITATION & INNOVATION O
TECHNOLOGY ADVANCEMENT

¢) Metaphology

= Metaphor + Technology
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Creativity and Innovation Value

Creativity Value
Innovation Value
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-28-



e
) AEaT

KAl AS|ETZ

' v P KOREA AGENCY FOR INFRASTRUCTURE
TECHNOLOGY ADVANCEMENT

en randoan process of sy atsor
Clayson M, Christernen, bestsellingg suthor of The leamatvr’ Salution

it TO BE
wan

y ~ DONE

Using
Outcome-Driven THEORY TO PRACTICE

g Innovation

What
You
Make

to Create

Breakthrough ANTHONY W. ULWICK

Products

and Services FOREWORD BY ALEX OSTERWALDER

Anthony W. Ulwick
CEO OF STRATEGYN, INC,

“l call himm the Deming of Innovation becsuse, move than anyone
else, Tony has tumed innovation into a science.” - PHILIP KOTLER

-29-



\"A cvp

R

55 Tha Big ades

HaA CAG
Why Your C

® ot 3 ol Pl
03 Bevienen madele
into Products
R . |

L34 manrsgmg Tewvad

How to Tackle Your
Toughest Decisions
Jearph U Baderore

WHAT DOES
YOUR CUSTOMER
REALLY WANT?

HOW TO FIGURE ITOUT
PAGE 45

A
\C) SEAS
AYN&STITH

KOREA AGENCY FOR INFRASTRUCTURE
TECHNOLOGY ADVANCEMENT

SEPTEMBER 2016

Hﬁ‘i‘yard
Business
Review

<DREA

SPOTLIGHT

DA2| SADN = Htstat
Know Your Customers’ ‘Jobs to Be Done”

SACE M AP, AL E, AE TR GOIE 5 B

SPOTLIGHT

17Z8o] ‘SHAMAN E metsial
Know Your Customers’ ‘Jobs to Be Done”
=20/E M. F2[AHIE EHL] = 7He! F21 LIO[B[= S, B

IO R RE LN
1015+ SN A 2100008

SUTIARS DY 1w sbraes L0
* TR IR G202 08 OM-AMNING /e wIcaed LoN

Towrradet brare (DML stk k@ tezos. WP 2



CcCVP

(Customer Value Proposition)
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